Table 25. Food Marketing Practices and Value-Added Products on Certified Organic Farms: 2019
[For meaning of abbreviations and symbols, see introductory text.]
Item Farms Dollars Item Farms Dollars
FOOD MARKETING PRACTICES FOOD MARKETING PRACTICES - Con.
Value of food sold directly to consumers ........ 2,993 300,321,165 | Food sold through community supported
By value of sales: agriculture shares (CSA'S) ......ccceevvveeiineenne 1,164 (X)
BLEO P49 190 33,544
$500 to $999...... 98 68,489 | VALUE-ADDED PRODUCTS SOLD
$1,000 to $4,999............. 494 1,256,189
$5,000 to $9,999............. 330 2,233,401 | Value of processed or value-added
$10,000 to $24,999 570 9,026,523 | agricultural products sold ..........cccccceernennne 1,318 726,546,686
$25,000 to $49,999 388 13,702,235 By value of sales:
$50,000 OF MOYE.....covverreireeriienreenree e 923 274,000,784 BLOB499. i 103 23,325
$500 to $999...... 81 49,418
Value of food sold directly to retail $1,000 to $4,999............. 248 613,975
markets, institutions, and food hubs for $5,000 to $9,999............. 153 996,919
local or regionally branded products ............. 3,196 | 2,035,390,579 $10,000 to $24,999 186 2,799,025
By value of sales: $25,000 to $49,999 118 4,173,761
SLIOB499 .o 193 24,393 $50,000 OF MOTE.....ocvveveirreirereeveneeens 429 717,890,263
$500 to $999...... 77 54,686
$1,000 to $4,999... 411 1,011,288
$5,000 to $9,999 253 1,719,230
$10,000 to $24,999 453 6,976,652
$25,000 to $49,999 367 13,077,467
$50,000 OF MOTE....evveeiiieeeiiieeeiiee e 1,442 | 2,012,526,863
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